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Why Nation Biosphere in 2024?



You are...



“76% of consumers would stop buying 
from companies that they perceive as 

treating the environment, employees, or 
communities poorly.”







s u s t a i n a b l e  f u t u r e  f o r  E v e r y o n e

B I O S P H E R E  B l u e p r i n t  f o r  a l l  N a t i o n S



N a t i o n a l

B i o s p h e r e  B l u e p r i n t  



Economic

 BLUEPRINT
Biosphere Tourism  (£19m) Tech Biosphere (£933m)

Biosphere Finance (£2.5bn)

Biosphere Food and Drink (£52m)

Biosphere Longevity and Health 

£1.9m

£.5m

£5.2m

£10m

£250m

£267m



Environment 

BLUEPRINT
Maintain Boundaries

Evidence -based

Feel Good

Regeneration and Growth

Celebrate Diversity and Inclusion

Y/N

80%80%

80%



Human

BLUEPRINT

Stakeholder Celebrate Success

Encourage Agency

Consistent Communication

Stay Curious and Open

1,000

20

3 



SDG + MAB
 = Blueprint



GDP + Blueprint
 = Impact



Agent BiosphereAI







NATIONAL BIOSPHERE BLUEPRINT

EcononomyEnvironment Community
• 3 Goals

• Which Framework

• Which Partners

• Name BiosphereAI

• 3 Goals

• Which Framework

• Which Partners

• Name BiosphereAI

• 3 Goals

• Which Framework

• Which Partners

• Name BiospeherAI



20 MINUTE BLUEPRINT

Step ONE

Step TWO

• Time: 10 Minutes Research

• Which Goals? Which Frameworks? Which Partners

• Agent BiosphereAI

• Time: 5 Minutes

• Top 3 Goals?  Top 3 Frameworks? Top 3 Partners

• One Commercial Fund

• Email: Summary@inloop.studio

Step THREE

• Time: 5 Minutes

• Present your Blueprint

• Name BiosphereAI



Launch: 



W o r k i n g  t o g e t h e r  f o r  a  

s u s t a i n a b l e  f u t u r e .

UBIOM Vis ion.
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